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Abstract  

Countries that impose closures will have to close most retail stores and services. First of all, e-commerce 

companies fully understand consumer behaviour because we tend to believe that fashion conditions can 

influence future buyer behaviour. To continue. Therefore, it is necessary to clarify the role of the long-

term purchasing drivers of e-commerce in the global crisis caused by the COVID-19 pandemic. 

However, it is unclear whether external factors, such as media coverage of this economic situation and 

the need to act together during this crisis, influence people's behaviour. Consumption or not. 

Vietnamese customers started to see the benefits of online research, especially during the Fundemik 

era. However, according to the Covid19 Vietnam consumer survey conducted by Nilson, 25% of the 

respondents said they would increase online shopping and reduce outdoor spending opportunities. 
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INTRODUCTION  

Please note that online search has become a popular channel for Vietnamese customers in recent years 

due to high internet usage rates. 98% of consumers have purchased their products through online 

platforms. The typical connection time for Vietnamese internet users is 48 hours per week, or about 6.5 

hours per day. Therefore, with the advent of internet in Vietnam, e-commerce and online shopping are 

booming. A recent survey in Nielsen, Vietnam, found that nearly 50% of respondents have “used” or 

“have available” public e-commerce platforms and services. The same goes for sending FMCG goods 

home. Research firm  

ComScore also shows that the number of users accessing Vietnamese retail websites accounts for 71% 

of the total number of Internet users surveyed. Many recent studies have described the rise of online 
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research. According to previous studies, online shopping behaviour is not only influenced by consumer 

demographics such as age, gender and occupation. As a result, COVID 19 not only affects overall 

behaviour, but also affects purchases and consumption outside the home. The benefits of Internet 

research, especially during outbreaks of infectious diseases. According to a Nielsen survey on how 

Covid19 attracts Vietnamese shoppers, 25% of the respondents said they need to reduce the possibility 

of overspending when shopping outside online.  

The Vietnamese government has also come up with a reliable solution to prevent illness and social 

isolation by encouraging online shopping to avoid overcrowding and affect society. However, online 

shopping habits and consumer behaviour influence when and where changes occur. The analysis also 

aims to determine if this is a purely temporary change in business due to the benefits of internet search 

during the Covid19 pandemic, or whether the Covid19 pandemic is out of control are not. However, 

although most of the research done to date predates the advent of Covid19 and remains problematic, 

this pandemic may affect shoppers' online shopping behaviour. . The exact situation in Vietnam. To 

prove this topic, the author has added Corona 19 as a control variable in the research model to reflect 

the impact of this variable on online shopping behaviour. In Vietnam. To achieve the objectives of the 

analysis, the author has developed this five-component manual, with an overall review of literature 

search, identification of inequalities, methodology and experimental study. Adapt to changes in 

consumption and help governments formulate policy in new situations. 

In most countries, public life has been significantly reduced to prevent the rapid spread of the virus. 

These restrictions range from the ban of major events to the temporary closure of the university's closed 

economy. At the same time, it is facing increasing uncertainty in the economy for the upgrading of 

customer status and shorter working hours. Following the closure of physical stores, internet browsing 

has become the only way for buyers to meet consumer needs. During the  

COVID19 crisis, we tend to think it's important to reconsider e-commerce consumers for 3 reasons: 

Samples from this period are used to gain a competitive edge. Therefore, there is a need to clarify the 

role of e-commerce's mature purchasing drivers in the midst of the global crisis responding to the 

COVID-19 pandemic. It is not clear, however, whether external influences (such as media coverage of 

the current economic situation) require investigation, containment, etc. by third parties of unified action. 

Social distance measures to understand how they affect activity patterns. Create, improve and promote 

your online store. 

LITERATURE REVIEW 

(Praveen Kumar, 2020) Due to this epidemic, the trade floors reflect emotions between the citizens, 

foreigners and investors. Due to moderate growth, the company has fallen in recent months, has also 

influenced the increase in employee salaries and the amount of discharge. Shares of some companies 

have fallen by more than 40%, and areas such as entertainment, tourism and hotels also have a negative 

impact.  

 

(Queiroz et al., 2020) If the Covid19 pandemic spreading almost around the world, the workforce has 

changed economic life. Some countries have a new case when the COVID19 crisis lasts 6 months while 

others stay before the pandemic.  Many countries believe that this disease will still be a fact in the 

future; Therefore, some countries have restored their lives and their economic economy, and allowed 

people to work and entertain.  

 

(Dickson and Maclachlan, 1990) created a probe style that gave prerequisites for understanding the 

behavior to avoid store transactions by reviewing the social gap between buyers and sellers. His look at 
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the two shops described the low luxury seller and the assortment as a picture of the victim of 

socioeconomic class. New social technology has been planned and evaluated. Values and individuals 

are two very useful aspects that are controlled differently. Therefore, the technology has proven to be 

influential to social differences.   

 

It has also been found that people want to avoid shopping because they fear the virus and maintain 

social distancing from others. Conversion is a fundamental step in getting medical services business. 

The term "digitization" refers to a method of converting information or an analog text format into digital 

formats, for example. B. make electronic reports (record and county 2016; Thormann et al., 2012). This 

process can be done by continuously being converted to analog information in bytes of value 0 or one. 

With this encoding format, computers can store and process information. Easy-to-use digital devices 

such as scanners improve the implementation of this process in daily life (Khan, 2015).  

  

Conversion is a process that occurs in almost every industry in the world.  Friedrich et al. (2011) Point 

out that certain industries such as foreign exchange and insurance services and digitize them faster. 

These cutting-edge industries continue to digitize their businesses to increase productivity and put 

consumers at ease. A similar situation applies to the development of geographic transitions.  

 

Countries like Austria or Germany have as many digital departments and processes as Japan and 

European countries. Going forward, the results will be overwhelmingly positive as digitization creates 

a decent economy, and a good economy promotes the amount of difference (Friedrich et al., 2011).  

Convert describes the use of machine control in a commercial environment to move from analog to 

digital processes (Mergel, Edelmann and House Group 2019). This change can lead to structural 

changes depending on the operations.  

  

The digitization of services may lead to changes in the market or the location of the customer. It must 

be determined whether this change will attract new customers and whether other changes are available. 

Company structure (Matt, Hess, Belian, 2015).  Khan (2015) pointed out that digitization can be 

expensive initially, but the benefits outweigh the long-term value. In addition to the many benefits that 

conversion brings, I also look forward to expanding my access to information about the country and 

abroad.  

 

Stakeholders such as buyers no longer have to bear any distance or convenience to copy detailed 

documents such as drawings or reports (Khan, 2015).  Free Feed isn't just for consumer use; It also 

creates value for businesses that provide information by providing data on consumer preferences, 

behavior, and location. This information is used to design and rank premium products for the target 

market (Friedrich et al., 2011). How you use digital is critical to improving performance and 

productivity (Mergel, Edelmann & Haug, 2019). After all, beneficial conversions are another positive 

factor, and the convenience of overall communication is significantly accelerated (Merel, Edelmann & 

Haug, 2019).  

 

(Parviainen et al. (2017) show in their study that digitization affects the performance of an organization 

and the way it sets its goals. This approach is often divided entirely into three other phases. Internal 

efficiency, external opportunity, internal efficiency show the advantage of digitization, minimizing 

communication, accumulating quality or eliminating manual steps. The second step of the method is to 

look for external opportunities.  
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This idea refers to the new possibilities that healthcare brings to the operation of AN organizations 

(Parviainen et al. 2017). This allows businesses to launch new advertising campaigns using new sales 

and distribution technologies. As a result, businesses almost always fall victim to products or services 

that promote their online platform and love social media or websites. As a result, new business ideas 

are often developed and neutral relationships can be improved with further moves that can generate 

higher sales (Bellakhal & Mouelhi 2020). 

 

The ultimate impact that digitization can have on businesses is a radical change. Thanks to medical 

services, when an organization changes operations, drastic changes occur (Parviainen et al. 2017). 

 

MARKET BEFORE THE PANDEMIC 

 

In India, the total capital of each major exchange before the Corona 19 crisis was more than $ 2.16 

trillion. Eight to ten stocks are a big backlash in the 2019 stock market. Sensex has no dividends. 

Valuable companies stand out and Sensex companies like TCS, Infosys, HDFC Bank, Kotak Bank, 

Reliance, ICICI Bank and Unilever's geographic regions haven't had a negative impact. The stock 

market and NSE reached viscosities of 42,273 and 12,362, respectively. By early 2020, more than 30 

countries/regions are expected to be listed. We assume favorable advertising conditions. The  

 

Alternative Market segment is also booming and shows growth and opportunities. Eating has always 

been a profitable business. Despite the impact of its size and location, the grocery store still makes a lot 

of money. Keep a living and survive. The stalls are always busy, especially at night. Large stores have 

made a significant contribution to the growth of the country's currency in issuing taxes, which are the 

expansion of consumer goods companies and the food, cosmetics, and department store sectors. Growth 

of this industry.  

 

Most people like to buy what they need every day in this market. The e-commerce sector is growing 

steadily, and the alternative business sector is also growing. Every company has its own strengths and 

weaknesses, and every company can make money. about the buyer's behavior. Before COVID19, all 

markets were dependent on declines and trends. COVID-19 and incarceration have changed the buying 

behavior of markets, especially consumers. 

 

IMPACT OF COVID-19 OVER THE MARKET 

 

Markets are concerned about a COVID-19 strike because there are no guarantees. Judging from the 

global financial crisis that occurred in 2008, the size of the market is invisible globally. Closely related 

to global market trends and indices, the 38%, 59 BSE Sensex decline. An astonishing 27.31% loss in 

total market value this year.  

 

Sentiment is reflected in the stock market replaced by fads - citizens, foreign investors. With moderate 

economic growth over the past few months and a shrinking business, this is also affecting workers' 

wages. And the increase in understanding employment. Stock prices of some companies have fallen by 

nearly 40%, and industries such as entertainment, tourism and hotels have also been negatively 

impacted.  

 

Few people do business, but most lose profits. Known for public health emergencies, the COVID 19 

pandemic has not been seen for many years. To reduce personal consumption. Analysis of the Brain 

and Company and the Indian customer economy in a weekly survey shows a steady decline in demand 
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for housing and customer sentiment from 500 donated households from various locations. And 

economy. More than 40% of households reported a decrease within a week. Consumption fell two 

weeks after the country was shut down.  

 

Low-income households initially felt the impact of economic growth, but they report that the prices are 

low due to the tightening of spending restrictions on wealthy households, and most shops have closed. 

According to the April 2020 Nielsen report, the digital market accounts for 8% to 64%. The family in 

India experienced a weekly recession after being imprisoned for nearly a month. The reason is not an 

escalation of the pandemic, but several reasons.  

 

The main reasons for this decline are declining incomes and job insecurity. In the future, a quarter of 

households will face an economic burden. Baskets have a 67% share of high-income households, along 

with low- and middle-income households. These costs should remain modest until the financial situation 

improves. 

 

EFFECT OVER THE CONSUMERS’ FINANCIAL STATUS 

 

Today's buyers need to track their funds digitally and are becoming more cautious about payments in 

India and globally. Consumer sentiment in 19 small COVID countries is very different. Consumers in 

Indonesia, China and India are optimistic.  

 

However, in the face of COVID19, Japan and Europe are the most optimistic countries about the 

economic situation. Corona 19 confirmed self-increased from mid-July, and optimism of European 

countries except Italy completely sank. The campaign is primarily global due to the root cause of the 

Corona 19 Pandemic. Some countries have suppressed new cases in the six months since the COVID 

19 crisis, but others are still facing fandemiques.  

 

Other countries believe that this infectious disease will still be a reality in the inevitable future. As a 

result, some countries have resumed economic life and the economy, allowing the masses to work and 

play. Negative health effects were determined by an assessment conducted in June by decision makers 

around the world. Hospitalization rates have increased in many countries since May. In most countries, 

there are rumors that it will improve over the next three months from May to June.  

 

The financial situation of decision makers has long been poor. Financial revenues declined 3080%, but 

global savings are being reported compared to Hana financial decision makers. Additionally, 20% to 

60% of decision makers are currently concerned about their jobs and income in most countries. 

 

CHANGE IN CONSUMERS’ PERSPECTIVE 

 

Consumers are people who fulfill their wishes and desires, buy products, and eventually remove them 

in the process of consumption. It applies to various parameters such as housing, agriculture, industrial 

products and services. The buyer's profit depends on it. Consumer behavior is generated when affected 

by a variety of internal and external factors.  

 

Continuous decision-making methods are essential for finding, purchasing, using, analyzing and 

ultimately acquiring products and services that influence consumer behavior. Buyer behaviors described 

in this way can be divided into three groups. Similar to buyer behavior, psychological, often social 

science methods based on psychological connections, and buyer reactions by various social leaders can 
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affect the social environment that influences behavior. there is. Consumer needs are related to economic 

methods based on important information and ideas.  

 

Also consider citing and comparing markets based on consumer interests. The COVUD19 pandemic 

has changed the lives of both of us. There is no exemption from consumer payments. In all industries, 

wages are expected to fall due to detention restrictions, as spending is generally constrained by declines 

in retail and hospitality. We also anticipate that the consumer finance sector's profits will decline in the 

coming months without being able to increase shopper spending due to this fad. Isolation allows you to 

spend more time indoors. This means more time for family entertainment and shopping. After the  

 

Pandemic, consumers around the world do not stop paying. Some are extra payments for units and food 

compared to before the pandemic. In India, internet searches are a major favorite of respondents. With 

the shift in media consumption, buyers in almost every part of the world are willing to spend money on 

home entertainment products. The Korean Peninsula is the most prominent example because it boasts 

a huge game culture. Breaking down by category, restaurants and outdoor entertainment are declining 

sharply.  

 

The degree of adjustment of travel restrictions and large-scale social exclusion has been linked to the 

inevitable decline of transport services and tourism. By increasing the cost of more housing plans, 

Bharat buyers are showing a higher level of optimization. It is already popular in Nigeria, Indonesia 

and China. Consumer-behavior-based purchases are unpredictable because they need to deal with 

uncertainty. Consumer behavior shows that spending on non-essential goods and services has declined. 

The taste of clothes is also lagging behind. As in China, consumption has decreased by 40% to 50% 

compared to before infectious diseases. 

 

CONCLUSION 

 

The influence of Corona 19 has changed the way customers see it. There has been a major change in 

consumer behaviours leading up to the online market in internal stores. Fandemique continues and 

people choose to maintain social distance. It's been a long time. Some markets such as the grocery 

market, gyms and fitness centres are not yet operational. The market remains unchanged in the form 

that  

Recovered people are doing, the results are still waiting. Consumers' buying behaviours may differ from 

pre-pandemic, and businesses may need to change accordingly. Fast, dynamic and unpredictable to get 

information about customer behaviours. Also, each customer has a completely different view of each 

business. This requires advanced research to understand the impact of the pandemic on purchasing 

behaviours, not only targeting B2B buying behaviours, but also local, domestic and international 

consumers. 
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