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Abstract

The Study Sought To Examine Street Vendor’s Activities Of 03 Kebele Of Nekemte Town. The Study
Conducted In 03kebele Of Nekemte Town,03kebele Was Purposeful Selected, Since Because The
Researcher Is Familiar To The Area And Also Currently Lived In The Kebele Which Helped Him To
Observe The Daily Activities Of The Street Vendors. Data Were Collected From Street Vendors, Kebele
Administrator’s, Customers Through Interviews And Participant Observations So As To Triangulate The
Evidence.From The Findings Of The Study It Revealed That Street Food Vending Is Highly Practiced In
The Kebele And Street Food Vendor’ Has Great Contribution To The Customers, In Providing Fresh
Vegetables, Fruits And Fast Foods.Though, It Significantly Helped To Reduce Unemployment, Increased
Incomes Of Vendors And Provided Urban Residents With Inexpensive And Varied Indigenous Meals.
The Study Also Revealed That There Are Basic Challenges Entangled Food Vendors, One Is, And They
Don’t Pay Taxes For The Government, The Place Of Vending Is Also Not Designed For Such Activity
And The Other Is Hygienic.
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Introduction

Street Vendor Is “A Person Who Offered Goods For Sale To The Public Without Having A Permanent
Built —Up Structure From Which To Sell. They Occupy Space On The Public, Private Spaces Or They
May Be Mobile In The Sense They Move From Place By Coming Their Wares On Pushcartsor In Basket
On Their Hands ...”(Bhowmilk, 2005; 256).

The Street Foods Play An Important Socioeconomic Role In Meeting Food And Nutritional Requirements
Of City Consumers At Affordable Prices To The Lower And Middle Income Groups And Are
Appreciated For Their Unique Flavors And Convenience (Ackah, 2011: 191-197).Street Foods Are
Described As Wide Range Of Ready-To-Eat Foods And Beverages Or Prepared At Home And Consumed
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On The Streets Without Further Preparation (Rane, 2011:106-107). These Food Items Are Usually Sold
By Vendors And Hawkers In The Streets Or Other Similar Public Places.

Studies In Developing Countries Have Shown That 20 To 25 Percent Of Household Food Expenditure Is
Incurred Outside The Home, And Some Segments Of The Population Depend Entirely On Street Foods
(Robert, 2000). Besides, Millions Of Single Workers Without Families And A Large Floating Population
Who Move In And Out Of Main Rural And Urban Centers For Work, Largely Depend Upon Street Foods
For Their Daily Sustenance (Bhowmik, 2005:2256 And Timalsina, 2010 A: 78).

Street Food Vendors Can Be Found Near Offices, Factories, Schools, Markets, Construction Sites,
Beaches, Lorry And Bus Stations, Commercial Centers And Along Almost Every Street In The City.
Because, Setting Up A Street Food Activity Needs Little Investment And Requires No Special Training
Other Than The Domestic Experience In Preparing Food (Tomlins & Johnson, 2010).According To The
Study Of Zewde(2002: 4-6) And Haregewoin And Emebet (2002: 5), Women Entrepreneurs Engaged In
The Informal Sector Encounter A Variety Of Problems.The International Expert Consultation On Street
Foods, Held In Jogjakarta In 1988 Assessed The Positive And Negative Aspects Of Street Food And
Concluded That, In General, The Socio- Economic Significance Of Street Foods Had Been Ignored.
Before Any Regulation Can Be Established For Street Vendors, The Local Authorities Need To
Recognize The Importance Of Street Foods. The Ability Of Vendors To Produce Cheap And Nutritious,
Traditional Meals Must Be Safeguarded, Encouraged And Assisted (1o 2002: 52)

Positive As Well As Negative Trends Of Social Status Of Street Foods Can Be Identified. Suspicion And
Reluctance Towards Eating Street Foods Are Strong But Increasing Recognition Of Fast Food As
Modern And Attractive Meals Also Exist. Hence, Findings Indicate That, Perceptions Of Eating And
Purchasing Street Foods Are Influenced By Social Values And Function To Positioning Oneself In Social
Reference Groups As Defined By Prigent-Simonin Et Al. (2005).

In Contrast To These Potential Benefits, It Is Also Recognized That Street Food Vendors Are Often Poor,
Uneducated, And Lack Knowledge In Safe Food Handling, Environment Sanitation And Hygiene, Mode
Of Food Display, Food Service And Hand Washing, Sources Of Raw Materials, And Use Of Potable
Water. Consequently, Street Foods Are Perceived To Be A Major Public Health Risk (Bhowmik, 2010).

Personal Assessment In Print And Electronic Media In Ethiopia, There Is No Remarkable Work Done On
Street Food Vendors And Related Topics. Even The Government Of Ethiopia Had No Recorded Data On
The Number Of Street Food Venders And Their Contributions To The Formal Market Of The Economy.
However, Some African Countries Give Good Insights For The Street Food Venders And They Are
Registered And Known By The Local District To Pay Tax To Their Government And It Is Remarkably
Identified For Their Contributions To Their Country Development. For Example, Street Vendors May Be
Legal Or Illegal But A Pavement Seller In Abidjan Pays A Daily Tax (Tinker 1997)

The City Of Nairobi, Where There Are Over 100,000 Street And Roadside Traders, The Authorities
Licensed More Than 10,000 Traders To Give Training And Charging Tax (Charmes, 1999).

Research Methodology

The Study Had Focused In 03 Kebele Of Nekemte Town. The Reason For Selecting This Kebele Was
Due To High Number Of Street Food Vendors And Their Customers Were Also Enormous. The Data For
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Research Has Been Collected From Two Sources- Primary And Secondary Sources. Primary Data Are
Collected From Primary Sources. The Primary Data Are Collected Through Observation And In Depth
Interview By Direct Communication With The Respondent. The Secondary Sources Of Data Are
Collected Through The Internet. The Research Study Conducted Is Of Descriptive Type. Descriptive
Research Includes Survey And Facts Findings Of Different Kinds. The Major Purpose Of Such Research
Is Description Of The Research As It Exists At Present. The Primary Data Collected Is Original In
Nature.

For The Purpose Of This Study, Non-Probability Method Of Sampling Is Used In Which Samples Are
Obtained With The Help Of Convenience Sampling. Convenience Sampling Is Based On All The
Convenience Of The Research (Garg & Kothari, 2016). However, Convenience Does Not Refer Personal
Convenience Of The Researcher. It Is Easy To Use As There Is No Scientific Rule To Be Applied.
Specifically For This Study Twenty Street Vendors And Five Kebele Workers Of The Town Were
Purposively Selected .Before Starting Of The Data Collection Regular Visits Were Made To The Selected
Vendors To Ask For Their Willingness To Cooperate. The Study Was Conducted Through
Administration Of Observation And In-Depth Interview To Obtain Adequate Information.

Analysis And Interpretation Of Data

The Ethnographic Studies Have Conducted Between April — May 2021.From My Observation It Was
Possible To Say That Street Vending Highly Practiced At Jitu Area. Street Food Vendors Trade In A
Number Of Commodities In Different Locations Of 03 Kebele And Provide A Variety Of Goods And
Services.

The Marketer Needs To Understand The Role Played By Buyers’ Culture, Subculture, And Social
Class.Most Items Of Trade Sold In The Street Of Jitu Market Were Also Reflecting The Way Of Life
Existence In The People Around The Area. Most Of The Items Were Produced By The Farmers. It Sells
Many Different Types (Items) Of Trade Vended In The Market Are Connected With Cultural Of The
People. As | Have Observed Onion, Tomato, Corn(Maize), Potato Chips,Egg, Butter, Different Kinds
Offriedbread Were Among The Major Items Of Trade Sold. There Were Also Enjera, Different Kinds Of
Bread (Assanbussa, Biscuit, Furnoetc.Forcustomers.

There Are Two Different Groups That Were Highly Engaged In The Street Vending. The First Groups
Are Those Who Had Comes From Rural Parts, Travelled Long Journey And Vend What They Have
Brought In The Street Of Jitu. They Bring Agricultural Products Either From Their Home Or They May
Also Have Bought From Other Famers Of The Area And Vend It In Jitu. They Trade Fresh Agricultural
Products Such As Avocado, Banana, Egg, Milk Products, And Cabbages, Etc. As My Informants Stated
That Most Vender Shad Come From Rural Areas Of Such As Sibu Sire Area, And Are Travel At Least
Up To Two Hours. And For Their Security The Marketers Travel In A Group.
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From My Observation As Well As My Respondent’s States That The Vending Activity Most Of The
Time Began At Morning Around 10: 00. A. M And Ends Around 10: 00pm. The Vending Activity Began
Around 4: 00 Because The First Group Of Traders (Those Who Had Come From The Rural Parts) Does
Not Reach The Area Before That Time. Thesecond Groups Are Specifically Began To Engaged In The
Street Vending After 4: 00 P.M This Is Because As My Informants States That Some Of Them Engaged
In Government Works (Even If It Was Low Level) , Or They Engaged In House Work , Or Their
Husband Is Not In Home , They Keep Home , Or Their Children Are At School . As Most Of My
Informant’s And From My Observation This Group (Urbanfemale) Mostly Engaged In Street Vending
After 10: Pm Even If It Was Not At The Same Time.

Street Venders Of Jitu Even, Including From Other Kebeles Of Nekemte Began To Engaged In Street
Vending Dominantly After 4 And 5 O’clock P.M And Stay Up To 9 To 10 P.M. In A Day Time Women
Are Responsible For Activities At Home Or Government Work. According To My Informants Some Of
Women At Day Went To Some Rural Areas And Bought Items Of Trade As Whole Sale And Vend It At
Jitu. They Even Go To The Woredas Of Nekemte Zone Such As Sibu Sire, Uke, Gabasanbata

There Are Different Reasons To Engage In Street Vending. Most Of The Informants Engaged In Street
Vending Activity Due To The Poverty Of Their Family And Other Problems Related To Their Family
Life Situations. For Some Others Unemployment Is The Main Factor Which Has Forced Them To
Engage In Street Vending Activity. Another Reason For Some Of Venders To Engage In This Activity Is
To Diversify Their Source Of Income. They Are Neither Government Work Or Engaged In Other Private
Work (Low Income Work). This Is The Most Important Reason For Some People To Engage In Street
Vending. Low Wage Employees In The Government Or Private Sector Prefer To Be Engaged In Street
Vending In Order To Supplement Their Primary Low Income.

Regarding The Income Earn From Vending Their Variation Of Income Depending On The Items Of
Trade (Quality And Quantity). As Informants Stated That Some Venders Even Get More Income Than
Shop Keepers. And There Are Also Venders Who Vend For The Sake Of Survival. According To My
Informants There Are Also Venders That Migrated From Other Woredas Of Nekemte Zone Such As
Diga, Arjo, Gute Areas Who Vend To Survive And Who Think For Their Future Life. As Informants
Stated A Better Vender Is Those Who Has Contact With Shop Keepers Of The Area And Who Had Large
Customers. So, The Income Level Of The Street Venders Varies Depending On The Level Of Social
Capital They Have. But Majority Of The Venders Are Vending Just To Survival Though Are Working
Though They Hope To Expand In The Future.

Social Benefits Of Street Food Vending

The Street Vending Has Many Advantages For The People Of The Area. Most Of The Street Venders
Agreed With Supplying Foods With Minimum Cash. And Of The Venders Asserted That They Had
Accessed Food To Their Customers (Accessibility). Low Income Individuals Are The Major
Beneficiaries Of The Street Vending At Jitu. In Line To This Muzaffar Et Al., (2009) Street Foods
Provide A Source Of Affordable Nutrients To The Majority Of The People Especially The Low-Income
Group In The Developing Countries.

The Time Of The Market Was Also Conducivefor Urban Women, Because After Finishing Their Home
Activities And Preparing Items Of Trade And At Night They Vend At Jitu. For Customers (University
And College Students, Residents Etc.) The Time Also Favorable To Buy What They Need. For Women
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Whose Life Is Totally Based On Vending The Time As Well The Area Has Its Own Advantage, Because
In A Day Time They Go To Board And Sold What They Have And In The Night Additionally Involved
In The Jitustreetvending. In The Area There Is Large Concentrations Of The People.

According To Bhowilk(2005 ; 13 ) And Timalsina ( 2007 :6 ) , Despite The Illegal Name Labeled On
The Street Vendors , They Are Popular In Urban Centers , And They Provide Urban Population With
Much Needed Service That Neither The Municipalities Nor The Larger Retailing Shops Can Fulfill .
Since They Meet The Needs Of The Majorities Of The Urban Dwellers Cheaply, This Fact Is Also True
In Jitu. If We Compare The Price Of The Items Of Trade Sold In Jitustreet Vending With Nearby
Markets Such As Board And Kedenmiret It Has Relatively Cost Reduction.

Generally, It Was Possible To Conclude That, The Jitu Street Vending Was A Market Where The
Interests Of Different Groups Were Fulfilled. Even The Students Of The University After They Eat Their
Dinner They Came Out And Were Bought What They Needed (Coffee, Asnbussa, Avocado, Mango,
Sugar Cane Etc.).

The Social And Economic Impacts Of Street Venders Of Jitu

Even If, The Street Vending Was Fulfilled The Interests Of Different Sections Of The Society, Such As
Venders, Workers, College And University Students, And Daily Workers, It Was Not Without Economic
And Social Impacts. To Begin From Its Economic Impacts, The Sellers Of The Market Did Not Pay Tax
(Revenue) For The Governments. A Government Imposes Many Types Of Taxes In Most Developing
Countries Individuals Pay Income Taxes When They Earn Money, Consumption Taxes When They
Spend It, Property Taxes When They Own A Home Or A Land.

The Administrator Of The Kebele Recounted Me That “Street Venders Do Not Pay Taxes For The
Government”. The Problem Was That First, Venders Do Not Well Known About Their Total Expenditure
And Income. It Was To Subsidize Their Daily Life That Retailers Involved In Street Vending. As One Of
My Informants Informed Me That, If They Retail Today They May Not Probably Come Tomorrow.
There Were Only Few Women Whose Lives Were Totally Based On The Vending. Most Of Them Were
Used The Market As Additional Means Of Income. The Problem Was That The Venders Does Not Even
Know Their Daily, Weekly, Monthly Or Yearly Income That They Obtained From The Vending. So,
How They Pay Taxes.The Other Major Problem Is That, The Specific Time When The Vending
Conducted Was Not Favorable To Collect Tax. The Market Began After 11 O’clock, The Time When
Worker Of The Government Was Leave Out Of Their Office (Out Regular Works), The Time When The
Market Conducted And The Time That Government Officials Avail Themselves On Work Was Not
Coincided Each Other. The Third Problem Was Related With The Facilities That Must Be Fulfilled From
The Government Was No — Existent. As | Have Observed, Facilities Such As Street Light Was Not
Fulfilled For The Venders. Vending By Itself Was Illegal Do Not Legitimized By The Government. The
Place Of The Market Was Not Designed For Such Purposes; It Was On The Road That The Vending Was
Conducted. The Support Venders Got From The Kebele Is VVery Discouraging.

Not Paying Tax By Street Vendors Resulted In Loosing Of The Income That The Government Should
Get From The Market. There Is Also Animosity That Was Created Between The Venders And The Shop
Owners Of The Area. Since Venders Does Not Pay Taxes They Sold Items Of Trade With A Low Cost.
For Example, As | Have Observed Pieces Of Enjerais Sold By 6 Birr In Shop And 5 By Steer Venders
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With Almost The Same Quality, This Is To State One Example There Also A Lot. So The Buyer Was
More Attracted To The Venders Especially Low Income Customers, Because It Was Relatively Low
Cost. The Owners Of The Shop Were The Victims Of The Street Vending.

The Other Major Impacts Of The Street Vending In The Kebele Was Problem Related With Environment
(Environmental Sanitation). In Jitu Streets There Is A Huge Accumulation All Types Of Garbage In
Places Where Street VVendors Dwell. The Garbage Of The Items Of Trade Was Not Wasted Properly.
Street Vendors Leave A Huge Amount Of Garbage After They Finish Their Vending Activities In The
Evening. The Owners Of The Shop In The Market Area Were Also Affected By This Problem. Mr X
Who Owned A Shop In The Market Area Informed Me That The Shop Owners Of The Market Area Were
Affected By The Issues Related To With Tax System And Sanitation Problem. In Addition To That, He
Informed Me That No Street Vendor Of The Jitu Street Cares About, The Sanitation Of The Area. The
Owners Of The Shop In The Market Area Were In Morning Busy In Cleaning (In Wasting The Garbage
Of Corn) And Other Products. For Example, During Observation Street Food Venders In The Research
Site Were Found To Be In Sewage, Contaminated Water. Moreover, Some Of The Customers During An
In Interview Confirmed That, Food Sometimes Becomes Contaminated It May Be On The Process Of
Preparation When Washed In Dirty Water Or During Preparation Handled With Dirty Hands, Or Made
Using Dirty Utensils. Ways Of Waste Removal Methods Of The Majority Of The Street Food Venders
Observed During Field Visit Is Deplorable Than Keep Working Area Clean And Safe, They Used Streets,
Major Roads And Gutters As Their Waste Disposal Points. Street Vendors Also Occupying The Street
Sides And Created Traffic Problem Of The Area.

Conclusion

The Purpose Of This Ethnographic Research Was To Analyses The Daily Activities Of Steer Food
Venders At Jitu Area Of Nekmte Town, Its Opportunity And Challenges. From The Datacollected And
Analyzed The Following Conclusion Have Been Drawn.

Considering The Major Findings Of This Study, Majority Of The Street Food Vendors Were Women.
Moreover, The Majority Of The Food Vendors Were Between 25-40years Of Age. The Street Vending
Was Highly Practiced Between 10 A.M To 3 P.M. And There Are Two Different Groups That Engaged
In The Street Vending From Rural And Urban Areas. Averagely To Supply Food They Worked From 3
To 5days A Week And For More Than 4 Hours Per Day. This Is Because For Most Of The Street Food
Vendors, Customers Were In The Night Time In The Area Rather Than Other Hours Of A Day.

Street Venders Have Different Reasons To Engage In Street Vending, Poverty It Needs Little Investment,
And No Special Training, The Time Also Favorable And Poverty, To Diversify Income.

In Relation To Their Contribution, The Majority Of The Street Food Venders Asserted That, They Had A
Role By Minimizing Unemployment And Play An Important Socio Economic Role In Diversifying The
Food Nutritional Of The People. The Findings Indicated That, Street Vendors Obtain Many Benefits. It
Creates Employment Opportunity For Most Low Earning Society. In Addition To The Benefits Of The
Street Vendors, They Provide Different Benefits To The Residents Of The Area Especially To The Poorer
Segment Of The Society By Providing Different Type Of Foods At Affordable Price (Low Price).
Concerning To Their Contribution To The People (Social-Benefits), Most Of The Street Food Venders
Agreed With Supplying Foods With Minimum Cash Or As “A Food Supplier”.
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However, Street Foods Are Eaten By Larger Number Of People And These Foods Must Be Suitable For
Human Consumption. Street Food Vending Create Enabling Environment To The Participants To Help
Their Family And To Improve Their Livelihoods. Moreover, It Plays Higher Role In The Society As Well
As In The Economy By Providing Foods At Affordable Price To The Poorer Segment Of The Society.

Street Vendors Need To Fully Understand The Importance Of Hygiene And Their Role And
Responsibilities In Keeping The Population Healthy. Adequate Quality Means Having The Correct
Flavor, Color And Texture Of A Food, But It Doesn’t Mean That Foods That Are Not Contaminated By
Micro-Organisms (Bacteria, Parasites, And Viruses) And Foods That Are Free From Contaminants.
These Can Be Biological (Microbes, Parasites, Insects), And Physical (Dust, Grit, Hair Etc.). Food
Hygiene Requires Cleanliness At Every Stage Of The Food Chain.

From My Observation | Was Able To Conclude That Jitu Street Vending Is Served And Continued To
Serving The People Of The Area. However, There Are Problems Related With Security (Animosity With
Shop Owners) And Tax System. Even, The Place Of The Market Was Not Designed For Such Purposes.

Street Food Vendors Faced Different Constraints Socially, Economically, And Environmentally During
Operation Of Their Activity.There Are Also Major Challenges Seen Entangled The Work Habit Of Street
Food Venders, Majority Of Food Venders Were Insecure From Carried Out Their Daily Activities. Lack
Of Appropriate Skill, Waste Disposal, Packaging And Storage Were The Basic Problems For Street Food
Venders In Their Daily Business Activitiesmoreover, They Faced Lack Of Freedom, Lack Of Credit And
Lack Of Social Security During Operation Of Their Business Activities. In Addition To This, Street Food
Vending Creates Traffic Congestion, Jeopardized Free Movement Of The People, And Pollute The
Environment. Moreover, This Study Found That, Street Food Vendors Didn’t Have The Awareness Of
Law Regarding To Sanitation And Safety.

According To The Study, The Activities Of Street Food Vendors Create Traffic Congestion And
Jeopardizes The Free Movement Of Pedestrians Especially Children, The Elderly And People With
Disabilities. In Addition To This, It Creates Favorable Environment For Crimes.

Generally, From The Findings One Can Conclude That, The Absence Of Training, Sufficient Solid Waste
Disposal Containers, And Low Perception Of Street Vendors About The Environmental Pollution, Create
Some Environmental Problems.
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